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2023 IMPACT AT A GLANCE

Certified

A PASSIONATE TEAM WHO

GOOD PEOPLE BENEFIT FROM A 20% SHARE

|
Corporation

SUSTAINABILITY AT GENTRE OF OUR
CULTURE AND BUSINESS DECISIONS

007 EMISSIONS RIGOROUSLY
CALCULATED AND COMPENSATED
GOOD BY WITH HIGH QUALITY OFFSETS
NATURE
CARBON POSITIVE WORKFORCE
THROUGH DEDICATED OFFSETS
s s g DRIVING PLANS TO ACHIEVE
== = __rg_m% NET ZERO
AWARD WINNING PRODUCTS OF
G 86“5‘%%8"{1}?1,8 THE HIGHEST QUALITY
A CHALLENGER BRAND WITH
AUTHENTIC BRITISH HUMOUR
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—ABOUT US—




o
GOOD PEOPLE, GOOD BY NATURE, ALWAYS IN GOOD SPIRITS. 2 %

The Ellers Farm Distillery story is built on the simple principle of balancing people, planet, and profit.
We produce great spirits with great craft and dedication that we believe are among the world's best.

Our ambition is to make Dutch Barn Vodka a global top 20 vodka At the same time, we've built a distillery and intend to have some fun
known for its sustainability credentials. In our desire to minimise along the way! We want to treat our environment with respect, share
our negative and maximise our positive impacts, we understand successes with our people along the way and do it all with smiles on
that restoring and protecting our planet is good for everyone. our faces and a glass in our hands.

This year saw us welcome Ricky Gervais, renowned comedian, actor,
writer and advocate for wildlife conservation, as a new co-owner of
Ellers Farm Distillery. This partnership brings together our mutual
passion for sustainability, fun and high-quality spirits.

Ricky has long been a champion for environmental causes and brings his unique perspective
and comedy flair to the table. There can be no better partner to help us show that making
environmentally responsible choices doesn't have to be dull or uninspired.
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OUR STORY

Sustainability doesn't need to be about sacrifice. Our journey began humbly in 2020,
amidst windfall apples in a North Yorkshire orchard. From those overlooked fruits

we saw an opportunity too precious to waste, quite literally, and began crafting an
exceptional spirit.

v R s ] Dutch Barn Vodka was born — a crisp, smooth, crystal-clear spirit unlike any you've
- R tasted before.

Since then our award-winning products proudly line the shelves of supermarkets,
wholesalers, bars and restaurants across the UK, and our reach expanding
internationally. From our local roots to our global aspirations, our ethos remains
steadfast: to balance people, profit, and the planet in everything we do.

ELLERS FARM DISTILLERY (575>
CARBON NEUTRAL FROM DAY ONE 27>

Pursuing perfection sustainably — this is the principle Beyond our unique products, it's our people who truly
and value at the heart of everything we do. drive our mission forward. From guaranteeing living
wages and sharing profits through a unique employee
ownership scheme, to fostering a culture of carbon
literacy, our growing team embodies our values and
shares our vision for a more sustainable future.

o }Carbon Literate &
Organisation

Siver Regardless of whether it's vodka, gin, whisky or a bottle

of liqueur, the mantra stays the same - If it's not as
perfect as it can be, improve it. Whatever it takes from

the planet, give more back.

HAND MADE IN
GREAT BRITAIN

: AT ELLERS FARM,
NORTH YORKSHIRE

CREXFYRIIIEICEIET]  EREXTYREI LU CECELY
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WHAT SETS US APART

(AMONGST OTHER THINGS...)

OUR PROGRESS SO FAR

Certified
orporation

2020 2021 2022 2023 2030 2040

Brewing cider from Creating Dutch Distillery Industry Targeting Net Zero Targeting Net Zero

windfallen apples Barn and a construction and recognition and across operations across our entire
business model first production our first Impact value chain

In the world of spirits, shortcuts
are common. There are very few
indipendent distilleries in the UK

Report published

that make their own ethanol. Most We do things differently. Our spirits are carefully crafted,
i+ industrially to st I making our own ethanol from apples as part our process v/ We craft much of our own ethanol from apples X Usually sourced from large scale producers
Source It Industrialfy 1o streamiine as well as using some imported potato spirit. This matters : o : : L
: : . . o v Sustainable choices ‘built-in" to minimise X Often pay lip service to sustainability
productlon and cut costs. This means  because making the alcohol is the most energy-intensive impact from day one as 2 marketing ploy
" " . step in spirit-making.
no SCOpe 1 C02 €miSsIons are v Plant a tree for every sign up to our newsletter X Some plant trees when you buy their products
needed to make the alcohol (they Wh.lle our journey to decarbonization therelore presents v Qur team benefit from a 20% profit share X Our competitors typically do not!
idbecl P 3") unique challenges compared to many of our peers, who
wou € Classed as ocope J simply blend their flavours with someone else’s ethanol, v We have developed an ESG strategy aligned X Usually only in big corporations
maki ng environ mental claims easier. we embrace this responsibility wholeheartedly. with global goals

YN CRE CECT)
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B STANDS FOR BENEFIT FOR ALL

Becoming a Certified B Corporation in

September 2023 marked a significant

milestone in the recognition of our Today, the choices we make as consumers
ible busi : | bod| . carry more weight than ever before. By opting

responsible DUSINESS practlces. t emboaies Certlfled for sustainable products and backing socially

our dedication to do business the right way

— for both people and the planet.

responsible, ethical businesses everybody can
become part of the solution to a better future.
For our customers, the B Corp logo offers
assurance that their choices contribute to
positive impacts on society and the environment,
empowering them to make conscientious

But B Corp Certification is the beginning of a journey for Ellers
Farm. We have set ourselves a goal to continuously improve our

standards of social and environmental performance. ®
I ——

) purchasing decisions.
Corporation

OUR B IMPACT SCORE

‘ 81.5 Overall B impact score
' 80  Qualifies for B Corp Certification

Certified

This company meets the
highest standards of social

50.9 Median score for ordinary businesses and environmental impact

®
| L |

Corporation
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APPROACH TO CO2 EMISSIONS

Addressing the climate crisis is one of the key challenges of our time. We have taken a proactive
approach to reducing our emissions from day one and will continue to do so.

Our approach has been to make conscious decisions to reduce our carbon impact,
while also rigorously calculating our emissions and then offsetting them.

BACKGROUND: FIRST YEAR OF OPERATIONS

Actual CO2
impact for

2022

Our CO2 impact
for 2022, if we had

taken no proactive

sustainability
decisions.

IMPACT

1030t CO2 839t CO2
—

Scenario & timeline

4

6o PNV mm ool e olmen ma

From day 1we choose to lightweight our brown
bottles, and to use renewable energy.

>V

EREE YR YRR CECETS

We purchased verified carbon avoidance
and offset schemes to compensation for
our carbon impact.

CARBON NEUTRAL FROM DAY ONE

The rigorous calculation of our carbon emissions have allowed us to
purchase offsets to mitigate these. In recognising this, our products
carry the “carbon neutral from day one” labelling. But this approach is
just the start of our journey and has always only ever been a bridge to
our Net Zero target and beyond.

THE JOURNEY TO NET ZERO

True progress in addressing the climate crisis will come from collective
action to reduce emissions. And whilst it is challenging to reduce
emissions from a low but increasingly growing production level, our
commitment to eliminating Scope 1& 2 emissions, and working with
partners to reduce Scope 3, is resolute.

R TYEXI LY CECET)



DAY ONE APPROACH TO
CO2 EMISSIONS
75%

In the world of spirits, premium has long been associated with heavy, clear glass O ik
bottles. Our iconic brown bottle is actively changing the status quo, showing FOOTPRINT OF OUR

. . . . . PACKAGING
that using recycled glass is not a compromise on aesthetics or quality.

the energy required in the furnace

» Dutch Barn Vlodka bottles are made from a minimum - They contain 40% less glass than the average spirit 0.3kg
of 68% recycled glass content bottle, reducing the weight from 900g to 550g C02
- Recycling glass ml.tlgates C02 ermssmns by av0|d|r1g - They itravel under 60 miles direct from our No lightweight (900g) 40% lighter (550g)  Nolightweight (900g) 40% lighter (550¢) I g
the extraction of virgin raw materials and by reducing Sheffield-based manufacturer. 0% recycled content 0% recycled content ~ 68% recycled content 68% recycled content E

ELLERS FARM DISTILLERY

Weight and transportation represent significant factors, where both lightweighting and local sourcing have made a
significant impact in lowering our carbon footprint. As a result, the carbon footprint of our Dutch Barn Vodka brown
bottle is 75% lower than conventional alternatives.

IN A STUDY COMMISSIONED BY US WITH

THE UNIVERSITY OF YORK’S BIORENEWABLE
DEVELOPMENT CENTRE, BROWN GLASS WAS
PROVEN TO BETTER PROTECT VODKA’S FLAVOUR

To date, these conscious choices have helped us avoid 208 tonnes BETWEEN DISTILLERY AND CUSTOMER WHEN | ﬁ“\ B r

. . A E
of CO2 emissions from the production of our brown bottles alone. COMPARED 10 CLEAR GIASS BOTTIES. O charo- ”40

BVODKA

| HAND MADE IN
b GREAT BRITAIN
B AT ELLERS FARM,

Biorenewables /(. B NORTH YORKSHIRE
Development Centre @1} N

EEEEXETEDIIYICEIET] EEEXXETEXILYEE
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CASE STUDY: COMPENSATING
FOR OUR IMPACT

Our Financial Climate contributions to compensate for 2022 emissions, verified by ClimatePartner, amounted to
840 tonnes of GOZ removed from the atmosphere. Contributions for our 2023 emissions have only been able to
be made after the 2023 emissions were fully calculated this year. Funding so far has supported three vital projects
across the world are related to the 2022 offsets (amounting to 840t C02).

Over 1 million native bamboo plants The biggest REDD+ Project in Colombia, this
have been planted across 2,361 hectares initiative is preserving 1,150,200 hectares
and 1,000 hectares of old forest are now of tropical forests from illegal logging and

This combined project provides thousands
of households with portable, more efficient

cookstoves, which require up to /0% less
firewood, minimising deforestation, indoor air
pollution and CO2 emissions. For every tonne of
C02 saved, 10 kg of plastic waste is collected in
coastal regions by Plastic Bank.

protected as a conservation zone. agricultural use by providing education,
infrastructure and sustainable economic
growth for over 16,000 indigenous people.

(® ClimatePartner

EEEETTEDIINICEIEIET] EEEXTTEIIXICEIINT] IEXXE


https://fpm.climatepartner.com/tracking/17143-2309-1001/en
https://fpm.climatepartner.com/tracking/17143-2201-1003/en
https://fpm.climatepartner.com/tracking/17143-2109-1001/en?utm_source=(direct)&utm_medium=climatepartner.com
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BUSINESS AS A FORCE FOR GOOD:
WE DO MUCH MORE...

Reducing and compensating for emissions is
not our only driver. As part of our commitment OVER 8,800 TREES PLANTED AROUND

s ok : THE WORLD SINCE INCEPTION
to sustainability we have sought to set high

expectations and to drive positive impact. That's

why we goa bove a nd beyond _ The carbon absorption capacity of trees varies greatly depending
on species, climate, location and many other factors. ACT VIS

420.57 tonnes of GOy
is equivalent to one of the following:

A

v
323 1262

long haul flights metres? of sea ice
saved

| OVER 420T CO2 AVOIDED TO
Eco(o?@ COMPENSATE FOR OUR EMPLOYEES’

PERSONAL EMISSIONS IN 2023

However, taking the most conservative CO2 removal rate (10kg CO2/

RESULTS: tre(?:/ year), for the 8,800 trees we have planted to date, we can
estimate the removal of 88 tonnes of CO2! (assumes all trees are

- We plant a tree for every new subscriber to our email newsletters.

one year old). miles driven

- All our employees benefit from an Ecologi Climate Action inacar
subscription, supporting climate projects to compensate for

their personal carbon footprint.

+ As a result of this we have already planted 8,800 trees (and
counting) since our inception. We have also contributed to financing
for over 51 climate projects through Ecologi, avoiding 420 tonnes of
CO2 from being emitted.

e
(N
=t
(N
.
<
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OUR CARBON FOOTPRINT
- 2023 -

As members of the SME Climate Hub and signatories of The Climate Pledge,

we've committed to reaching Net Zero by 2040 and halving our carbon 2022 2023

emissions by 2030, from a 2023 baseline. This reduction trajectory is aligned
with science-based targets, representing the necessary path to limit global
warming to 1.5C. >
EFFECTIVE ACTION STARTS WITH ACCURATE MEASUREMENTS _ s 63800 Ma\

: : : . . = g
We used best Practlce carb?n accounting to calcu!ate the and packe.zglng. This will en.able us to pinpoint carbon = -840t GOy 638t COy FOREOUR
carbon footprint of our business for 2023 and review and hotspots in our supply chain and seek to collaborate e el e e PLANET -~
update our 2022 data. Every facet of our business has with suppliers to drive emissions reductions. N e
been fu”?I mapped t? o unprecedented. evel of detai, Despite a 117% increase in production volume, we |
segmenting data by industry category, distance, volume, , . o
material type and mode of transportation. Our verifiable AR A I G e et
Greenhouse Gas Protocol-compliant foot .rint has placed el AR e A ST S SHECOER AR AR
usin a leadine position to un deprstan 4 thepemissior:)s be largely attributed to energy efficiency enhancements BUSINESSES WHO HAVE MEASURED
embedded ingozrsu v chain we have implemented and optimized purchasing THEIR CARBON FOOTPRINT,

PPYY ' practices. We aim to continue to decouple growth SET REDUCTION TARGETS AND

We have volume-based, industry-recognised life cycle from environmental impact. STARTED TO ACHIEVE REDUCTIONS

assessment (LCA) data for 100% of our raw materials IN EMISSIONS, WHILST FUNDING
GLOBAL CLIMATE ACTION.

EREXETEILYEIICEIET] EEEXTYEEI LY LKL



15

OUR CARBON FOOTPRINT 2023
wumee — DREAKDOWN

IN 2022 & 2023

because of using renewable .
electricity; and as a result of Raw Materials
that we avoided 11.3t CO2. SCOPE 2 87.4t CO2
. 54% down from 2022

These emissions will become

The emissions generated in
our direct operations such Heat

as heat generation through 43.7t CO2

e, 6 Tupfom 2022 uctosin e
emissions. 20.5t CO2 produce more spirits.
77% down from 2022
Fuel & energy related
Activities 7.8t CO2
10% up from 2022 Other goods & services
426t CO2
Upstream transportation 9% down from 2022
& distribution 8.7t C02
16.5% down from 2022

From construction materials to IT
software or consulting services - This
is typical for new businesses, reflecting

Employee commuting

23.5t C02 the acquisition of essential assets and
1% up from 2022 infrastructure during the setup phase.
Business travel
20t CO2
126% up from 2022

¢ ¢ ¢t s vameo|ns e o]wsm wa ¢ ¢ ¢t s vnmoto|ns e p|wenm wa ¢ ¢ ¢ 2V prmte|ns s p|usn wn



OUR CARBON FOOTPRINT 2023

- PROGRESS
117%

vs 2022

DECOUPLUNG GROWTH FROM OUR ENVIRONMENTAL IMPACT

In order to achieve Net Zero across our operations, our primary focus will be to reduce carbon emissions 0
associated with process heat used in the distillation process. While we've maintained a constant 0% in — 5 l /6 pr o

Scope 2 emissions by using renewable electricity, our Scope 1emissions increased by 6.7% in 2023.

energy intensity

vs 2022

DECARBONISATION STUDIES

This trend does not align with our goals, which require an annual emissions decrease of 6% until 2030, While our distillery incorporates energy-efficient technologies, and our boiler is hydrogen ready
however our Scope 1increase was minimal given a 117% expansion in production volume over the same (in case this becomes a viable solution), there are other opportunities for decarbonization gains:
period. Thanks to energy efficiency initiatives implemented within the distillery including:

- Insulating our boiler and pipework

- Reusing waste heat in our systems

- Streamlining our production schedule

- We're assessing the feasibility of a dual approach to - Utilising energy from multiple sources could, for
steam production, combining electric and renewable example, greatly improve the site's resilience and
biofuels, while considering both these technical and remove barriers from the intermittency of renewable
infrastructural implications. electricity generation.

IN 2023 THIS RESULTED IN OUR OPERATIONS REALISING A 51% EFFICIENCY IMPROVEMENT WITH

ENERGY CONSUMPTION REDUCED TO 5.7KWH/LPA* COMPARED TO T1.7KWH/LPA IN 2022. Although the LPG we burn to power.ou.r manufa.cturing c.)nl.y contri.butes 6.7% to our corporate carbon footprint,
it accounts for all of our scope 1emissions and is also within our direct control.

*LPA = Liters of Pure Alcohol

EREETTEDLIXICEIET] EEEKXTYEXIL
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OUR CARBON FOOTPRINT 2023
- PROGRESS

Our hero product, Dutch Barn Vlodka, is shown below in comparison to other goods. You can rest easy knowing

that our spirits are already leading the pack with a lighter footprint than most staples of everyday life.

BENCHMARKING THE CARBON
FOOTPRINT OF DBV (KG CO2)

DUTCH BARN AVERAGE AVERAGE ONE STEAK PAIR OF ONE SMART LONDON—
VODKA (70CL) VODKA (70CL) UK COMMUTE (1506) JEANS PHONE PARIS FLIGHT
(PER PASSENGER)

*These footprints are based on publicly available data from CarbonCloud. The producers have not been involved in the assessment.
The data is representative for the type of product, but is not guaranteed to accurately represent a specific product.

¢ ¢ 2V AR oo |nsl o|lmen wa ¢ ¢ ¢tV VAR PO|mr el o|lmen wa ¢ ¢ ¢ 0 vnmbo|nteofuwsnm wn



OUR PACKAGING
INNOVATIONS TO REDUCE IMPACT

In an award winning industry collaboration for the UK spirits sector,

a number of our products were made available this year in the 5cl
"Alumini” bottle, made from 100% recycled European aluminium.

At 90% lighter than glass, infinitely recyclable,

compact and shatterproof, this format is
particularly suited to travel retail, reducing
fuel costs and space on board flights. Our Y
Gin Orange in 5¢l Alumini bottles have been
available on board Easyjet flights, offering the
following benefits in use, compared to a glass
bottle:

- always made from 100% recycled European
materials™

- compact: 30% smaller, fits 3X more bottles
per pallet

- 50% lighter when filled

- fuel reductions due to lighter loads,
delivering CO2 savings

AR X LY

Aluminium’s lightweight reduces transportation
emissions, while its high recycling rates and
infinite recyclability ensures minimal material
loss during the recycling process (less than
5%). Thanks to the well-established recycling
infrastructure, a recycled aluminium package
can be back on the store shelf in as little as 60
days. Recycling aluminium saves over 90% of
the carbon and energy used to make primary
aluminium.

*European aluminum, predominantly powered by renewable energy like
hydroelectric power, has a carbon footprint of less than 7 tonnes of CO2e
per tonne produced, contrasting sharply with regions like China where
coal-heavy electricity generation results in a footprint of around 20 tonnes

of CO2e per tonne produced.

80mm

6o P Vv mm ool e olmen ma
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EILERS 5CL ALUMINI
m i mumm

ORCHARD

}/VODKA i

HAND MADE IN
GREAT BRITAIN AT
ELLERS FARM,
NORTH YORKSHIRE

I 5 —
:.r \J 4 ’—1 e 4o —
| = ORlGlNAL i
! 'j A

VS

90

UNITS PER DRAWER

14K

UNITS PER PALLET

60g

WEIGHT WHEN FULL

TRADITIONAL
SCL GIASS BOTTIE

100mm

YN CORE CECT)



OUR PACKAGING -
INNOVATIONS TO REDUCE IMPACT

In April 2023 we introduced the 10 litre Poly packaging for our ‘on-trade’ customers (bars, restaurants, hotels, etc).
Available for our entire range of spirits, this light yet durable packaging can be refilled and reused multiple times,
saving CO2, energy and resources in the process.

Outbound transport impact
~0.43kg CO2/filled 10L poly™

~450g HDPE DISFOSE

ONE 10L 14.3 0.7L
POLY BOTTIES

---------

VODKA

~0.17kg CO2

Avoids 7.85kg
glass waste

Replaces 14.3 glass
bottles (-75% C02e)

6o bV v mm ool e olmen ma

~1.08 kg 002

REFILL

Inbound transport impact

~0.019kg CO2/filled 10L poly™

*assuming transport to/from London

6o b vV mm ool e olmen ma

Outbound transport impact
~0.73kg CO2/filled 14.3
filled bottles™

~4.3kg CO2

RRRRRRRRRRRRRRRRRRRRRRR
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CASE STUDY - RESEARCH INTO
RE-USING WASTE

To distil our vodka, we take the juice of British apples, ferment it into cider, take the alcohol
from the cider and are left with an alcohol-free, stewed apple juice which we currently treat
and dispose as wastewater offsite.

We have analysed this waste stream and know that it has lots of potentially attempting to turn a linear production into a circular & : '
valuable components for plant growth: nitrogen, phosphorus, process, but it also has the potential to reduce greenhouse

and potassium (the main components in commercial fertilisers) gas emissions by displacing fertiliser production whilst also ‘/’a"

as well as micronutrients such as boron, copper, and zinc. improving agricultural resilience. /\

Over the past two years we partnered with the University of However, given the current low yield of the extraction process, /\

York's Biorenewables Development Centre, to explore if we the additional equipment and materials required and our current Closing nutrientloops :i)c\)/:ﬁt:]cissin Le Fﬁl
can extract these components for their use as a natural, slow- volume of apple waste, further research is needed to optimise ;E;:arlzlggc::gx:? i :

release fertiliser known as struvite. This project is the first step in this waste valorisation approach. the soi ‘ :

based raw materi

¢ ¢ ¢t s vameo|ns e o]wsm wa ¢ ¢ ¢t s vnmnoto|ns e s|wenm wa ¢ ¢+ 9V nrmse|ns s p|lusn wna
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CASE STUDY - ENHANCING THE
BIODIVERSITY OF OUR SITE

The landscape around Ellers Farm Distillery was previously used for sheep grazing, and not
particularly biodiverse. By creating a shelter belt of native woodland tree species, utilising the
naturally wet areas of pasture for grasses and wildflowers and planting heritage varieties of
British apple trees, we began giving back more to nature.

ENTRANCE

VISITOR CENTRE

AN

(e ﬂ

DISTILLERY ~ ~—

UNDERSTANDING OUR LAND IMPACT MINIMISING OUR LAND IMPACT
I We have quantified the impact of our We planted 2.3 hectares of mixed native woodland and
NootEe production. In 2023 the land footprint of a heritage apple orchard as well as 0.5 hectares of wet . es
gUGRNY  our business, including the area necessary grassland and wildflower meadow in the area surrounding AQSEE?EQN v ’E 54 = E
to cultivate the raw materials utilised in our our distillery. We've dug a wildlife pond and planted native 29550

products, amounted to 45 hectares. wildflower seeds on the pond arisings, as well as creating

rockery refuges for reptiles and amphibians.
Similarly in 2023 the water footprint of our

business was 92,177m3. Around 90% of our

37 water footprint is actually traced back to our
OLYMPIC

v
v
NATIVE
WOODLAND ‘
v
SRy supply chain (the water required to grow and

SN o our o materils) across our site. A POSITIVE IMPACT ON NATURE

Carbon sequestration « soil health improvements « water quality improvements
Habitat creation for invertebrates, pollinators, birds and mammals

Additionally, we've installed owl boxes, sparrow terraces,
and swift boxes handmade from UK-sourced cedar to
provide habitats for various species enhancing biodiversity

RN CORE CECT)
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A CIEAR, TRANSPARENT STRATEGY

Eager to avoid negative impacts on the planet, we made conscious decisions to try and minimise our
impact from day one. This included setting up our business to be carbon neutral from day one by investing
in climate-based projects worldwide to mitigate for our carbon emissions.

we adopt a clear strategy:

Goals (SDGs)

In developing our strategy, we
conducted a thorough evaluation

of our entire value chain, from
sourcing raw materials to production,
distribution and beyond, scrutinising
our business practices and ambitions
through the lens of the United
Nations Sustainable Development
Goals (SDGs) and pinpointing areas
where we could make meaningful
contributions.

EREE YR YRR CECETS

As our business evolves and we strive to become a force for good,

- Set measurable targets aligned to the United Nations Sustainable Development

EREE YR YRR CECETS

SUSTAINABLE

DEVELOPMENT %?.?ALS

GOOD HEALTH QUALITY 5 GENDER CLEAN WATER
AND WELL-BEING EDUCATION EQUALITY AND SANITATION

- Pursue routes to eliminate our Scope 1emissions.

- Work with partners to help reduce Scope 3 emissions.

DECENT WORK AND A 1 REDUCED
. ECONOMIC GROWTH INEQUALITIES
We have set ambitious targets
across all 3 pillars of sustainability
(environmental, social and

governa nce) and these ta rgEtS are 1 CLIMATE 1 LIFE LIFE 1 PEACE, JUSTICE 1 PARTNERSHIPS
ACTION BELOW WATER ON LAND AND STRONG FORTHE GOALS
the backbone of our 2030 strategy.

INSTITUTIONS
Each year, we will measure and report
our progress against these targets.

SUSTAINABLE
DEVELOPMENT

CALS

&

Our strategy is deeply rooted in our
company approach, “Good people,
good by nature, always in good
spirits”.

YR CORE CECT)



SUSTAINABLE DEVELOPMENT
GOALS ALIGNMENT

* = P i 3 St
R\ X PRERN  HABITAT IMPROVEMENT | REPURPOSE DISTILLERY WASTE a o W
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The 17 SDGs provide a universal blueprint to create a more sustainable and equitable future for all, going beyond

climate action and covering areas like equality, innovation, access to resources and benefit sharing.
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OUR TARGETS

OBJECTIVES TARGETS & METRICS

- Achieve a B Corp score over 100 by 2026, as part of our next recertification.

Business with purpose: Demonstrate our commitment to raise the bar in sustainable spirit-making. Implement a 3rd party certfied Environmental Management System for our business by 2026

: . . : 1 : » Allocate a minimum of 1% of our annual revenue to support projects outside of our value chain, for example on restoration projects, community spend or
Business as a force for good: Drive positive change and contribute to a more resilient and sustainable future for all . e ;i . .
climate and nature contributions (and report the quantifiable environmental and social benefits).

Equipped for the future: Contribute to sustainable and inclusive economic growth by fostering a positive work - 100% of full time employees to spend a minimum of 1% of working time learning and developing new skills or volunteering.

LR R S e - Quarterly employee wellbeing programme and activities

Diversity & Inclusion: shape a society where diversity is celebrated. - Gontinually reviewing our policies, communications, job adverts and other company documents for unconscious bias

Decarbonisation: Achieve our science-based targets (SBTs) by reducing our emissions in line with » By 2030 reduce carbon emissions in our direct operations (Scope 1and 2) by 50% from a 2023 baseline and reduce our value chain emissions (Scope 3) by 25%.
limiting the global temperature rise to 1.5°C above pre-industrial levels - By 2040 be a Net Zero organisation.

Sustainable sourcing: Use natural resources responsibly, while mitigating land degradation, water stress, and - By 2030, 100% of our raw materials will be sustainably sourced and deforestation free, with fully mapped supply chains

social inequalities across our value chain. - Manage and expand our own orchard, achieving net positive impact on our local biodiversity by 2030

- By 2027, evaluate all our raw materials suppliers’ performance on ethical and responsible sourcing practices,
including commitment to science-based (or equivalent) carbon reduction targets.

Gircular production: Achieve a circular production system, repurposing distillery - Maintain a minimum 66% recycled content in our bottles and strive for further gains and packaging efficiencies
waste and ensuring 100% of our packaging is widely recyclable or reusable - By 2030 aim to utilise all apple waste from our distillery in a circular process.
Sustainable consumer behaviour: Leverage EFD marketing and creative media - By 2030 reach 10 million people with our sustainability messaging.

to increase consumer awareness and make conscious choices the norm

Community outreach: Deliver value to the local community through engagement, Annually track and report the following community engagement metrics, aiming to increase them each year:
employment opportunities and nature-based solutions — Redistribution of resources to and collaboration with local businesses.
— Total hours volunteered by employees

Innovation projects & partnerships: Work withstakeholders to accelerate transition
to a circular economy and develop future- proof business solutions
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- By 2030 establish on average one new partnership per year to innovate the way spirits are made and consumed sustainably.




CRAFTED WITH CARE, SIPPED WITH PURPOSE

As individuals we are not responsible for the climate crisis, but we can be part of the solution.
Our choices, no matter how small add up to big impact.

With this in mind, we are set to deliver our consumers an experience woven with purpose,
ensuring each sip is not just enjoyable but leaves a positive mark on the planet. For those sceptical

about the attainability of sustainability, our product serves as a delightful conversation starter,

debunking myths and instilling a sense of what can be possible.
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